
Activating Dublin: Youth Activation: 
Survey Results 

October 2013  

http://www.creativedublinalliance.ie/


1 

Background to the Survey 

The purpose of the survey was to gauge the level of awareness and uptake of the various 

employment services and initiatives to tackle youth unemployment in Ireland amongst Dublin 

Chamber of Commerce Member companies. This work is being progressed as part of the Dublin 

Chamber of Commerce commitment to getting young unemployed people back to work and is a 

key theme of Activating Dublin to deliver on an Activating Youth work stream.  

 

Activating Dublin is a collaboration between business (Dublin Chamber of Commerce) and the 

city (Dublin City Council) where private, public, and social sectors act together to deliver ‘action’ 

based projects that will make Dublin more competitive internationally.   

 

Activating Dublin aims to generate economic growth and improve the quality of life in the Dublin 

region. As the primary engine of Ireland’s economy, an ‘activated’ Dublin region will benefit the 

country overall. Activating Dublin’s vision is to take the Dublin region from good to great – as a 

place in which to live, work and visit.  

There are a number of initiatives being progressed under Activating Dublin including: Getting 

Business Online, Best place to start and Activating Youth. 

  

Activating Dublin: Youth: We have a serious challenge with youth unemployment rates at 30% 

and some 62,000 young people unable to find a job across Ireland. Activating Dublin commits to 

support and develop initiatives to improve the employment outcomes of young people and is 

testing enhanced models of employer engagement in this space. This is been progressed through 

participation in a Youth Guarantee pilot in Ballymun, part of a wider €8 billion package EU Youth 

Guarantee Scheme to tackle youth unemployment across Europe.  

 

Contact Jamie.Cudden@dublincity.ie / 6447203 for more information on Activating Dublin and 

the Youth initiative.  

mailto:Jamie.Cudden@dublincity.ie
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Survey of attitudes of employers to employment services and initiatives 

 
The survey was taken at the end of September 2013 as part of a quarterly business member 

survey which is administrated by the Dublin Chamber of Commerce. In total there were 170 

respondents from a range of Dublin Chamber of Commerce members - 25% of respondents were 

from companies with over 200 employees, 22% with 51 - 200 employees and 51% had less than 

50 employees  

 

 

 

Figure 1 Word Cloud of Open responses: key factors that would encourage 

you to hire an unemployed young person (18-24)? n = 100  
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Awareness of Various Employment Activation Schemes 

Just under 92% of employers 

were familiar with the local 

employment / FAS centres (92%) 

while only 10% had used the 

service. 

  

The Jobsbridge scheme had a 

high level of awareness with about 

92% of employers aware of it and 

31% having used it (only 8% of 

respondents were unaware of the 

Jobbridge service)  

 

Employers were less familiar with 

the more recent Jobsplus scheme 

with only half of employers aware of 

it and just 3.5% having used it while 

62% of employers were aware of 

the Jobs Ireland / national contact 

centre with only 4% having used 

the service.  

 
Only 18% of employers were aware of Intreo (meaning that over 82% had never heard of it)  

 

N = 170 
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Overall Impression of the package of employment services:  

 

The overall experience from 

employers and their engagement 

with employment services provided 

by DSP was relatively weak.  

 

Over 57% felt that the services 

were poor or very poor with 42% 

stating a positive experience. No 

respondents felt that the service 

could be categorised as very good 

N = 170 
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Q What would encourage your business to take on a young unemployed 

person? 

 
Almost half of all respondents have recruited a 

young unemployed person (18-24 yrs) over the 

previous year. 

 

There were over 100 responses to an open 

question asking employers what would encourage 

them to take on a young unemployed person.  

 

The most important attributes related to the 

candidates attitude/personality.  It was important that 

they had “drive and enthusiasm”, “a willingness to 

work hard”, “to be enthusiastic and willing to learn” 

and to have “energy and ability to work positively” 

 

Many of the respondents stated the obvious in that 

they had to have a ‘job position available’ before they 

would take on an unemployed person and that the 

economic performance outlook would influence this. 

 

The other key factors cited included skills and 

qualifications which need to match with the 

requirements of the position on offer.  

  

 Financial incentives were another area that was of importance to prospective employers – this varied 

from feedback on how the Jobbridge scheme was working for them, to suggestions for PRSI or tax 

reductions as an incentive (which already exists with the Jobplus initiative) 

N = 100 
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Q What would encourage your business to take on a young 

unemployed person?  
 

There were a number of constructive comments relating to the cost and 

investment in time required to provide training.  Some employers stated that 

would be willing to take on significant numbers of young unemployed people if 

there were skills and training supports provided or these supports were 

subsidised.  Some of the feedback relating to this included:   

 

“The need for financial support / relief as the cost of training such an individual is 

significant” 

 

“The ROI on hiring a young person is not there when you are looking at skilled 

work because the amount of supervision required to do this work is huge” 

 

“I would have no hesitation in hiring 18-24 year olds, particularly if there were a 

lower cost associated with the hire. For example I would take on 10 new hires - if 

we were given some subsidy to train or reskill them” 

 

“I would not have to luxury of training a raw person into an office position” 
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Conclusion: 

Overall the results of the survey suggest that there is a long 

way to go to building greater awareness of the schemes that are 

in place to support labour market activation to get unemployed 

people back to work.  

 

However on a positive note the results suggest that a 

refinement of the current schemes could lead to a significant 

uptake and increase the number of young people getting back 

into the workplace. 

 

The results of this survey provide a useful baseline for the 

Activating Dublin Youth initiative. 


